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Abstract: In order to understand the status quo of entrepreneurship education in universities in Shanghai,
this article draws data from a survey on college students in Shanghai. The sample covers a wide range
of students from different majors, grades, and regional backgrounds. The analysis focuses on their
Based
on the data, the article also discusses the current problems of entrepreneurship education in universities
and provides suggestions regarding the conception of reforming entrepreneurship education, the

entrepreneurship curriculum, and the mechanism supporting entrepreneurship for college students.

recognition of entrepreneurship education, curriculum, and preparation of entrepreneurship, etc.
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Tab.1 Respondents’ overview in entrepreneurship
education investigation
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Fig.1 Main contents of entrepreneurship education investigation questionnaire
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Tab.2 The differentiation in curriculums evaluation of entrepreneurship education based

on various basic variables
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Tab.4 Venture preparation and awareness
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Tab.5 Venture intention among students with various characteristics %
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