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Semantic and Stylistic Information Equivalence in
Translations of E-business English

Ying Linzhong
( Foreign Languages Department, Tongji Zhejiang College, Jiaxing 314051, China)

Abstract; Both Eugene A. Nida and Mildred L. Larson have suggested their information transmission
modes respectively; Nida emphasizes the surface structure while Larson focuses on the deep structure.
It might be worthwhile to probe into how to combine the merits of the two modes with an aim to
acquire the semantic and stylistic equivalence between the SL and the TL. Through analysing the
features of vocabulary and sentence structure, the author suggests that it be necessary to have a basic
understanding of the linguistic features in the translation of e-business English with an aim to translate
faithfully, idiomatically and consistently. Based on Nida’ s theory of dynamic or functional
equivalence, four information transmission modes in translation of e-business English are suggested,
including correspondence, parallel, confliction and substitution; Founded on the theory of parallel
structure, three types of expanded noun pre-modifiers ( ENP) are presented, including graded
progress, meaning section combination and parallel arrangement, either the information transmission
modes or the types of ENP are of practical value in acquiring the semantic and stylistic equivalence in

translation of e-business English.
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— . BRI 55 iR R P A B AR Y
2N

3 B % P8 K Bugene A.Nida'' (1975) i
Mildred L. Larson*'(1984) 3% Noam Chomsky (1957)
P H B B e A 05 ¥ (transformational-generative
grammar, fijfR TG) Hg"', 4R T4 A M1 AL
B, Nida BN N I51E 3R )2 450 38 1 4% .0 4]
(kernels) ¥ {5 8% % 45 RIE 2R )2 454, T Larson
Bt Y5 22 2 4l M i i TR R S5 AR 15 B AL i
PERRIZEH . PG AR R A 1 A O ) BT
REfRB AR, BHIHEE R AE XER, A
FAGSCARME B SCIARBAETE 5 R0, ARedEd %0
REIRIZG G SURE TRIZEH, BEEIT
RIZA R, UG I8 TCAE . 1% Nida £
N Larson B0 H R A, B8 S 1 OC T BX)
ST 1S MO 2E S 45 BRI i —
BT, (B A ] DL UG SR S8, SR T
AR BRI A, TR 55 S TE R b AT LS
R SCRSCAAE B RX 251%3%

BEE SR R IGER TR, 2w S A ER
W AR E R, BT RIS ER 55 95 H
# IO TR ZE R, IBM AR 62250 - 3
Hr (Frank Jones) it HL7~f 552 A1 B M AIE B
FARMAAS A5 50 5 Sl 25 s A A Al
REAAI T BRI TR 5545 R AR AF R OB, T
YRR KL - A% K (Andy Grove) FIriji:
“In the next five years all companies will be Internet
companies or they won’t be companies at all. 7" 7£[H
PrEg S shh, B RS san e EIEE T2, JF
TEHAUR AN B WOE B T MR TS SRR, TR AR,
HL PRI 95 SB N & T 7 95 H1i& 9575 (English for
Business Purpose) ™, FHIVZEZ NN, WIEH FRIS
YOEFFEN (SR 55 DB — e A I F IR, i
BRIz RS WAL, T 95 R A (] 7 5 g
W, S8 R IAE H SO i m, B <7C” T
Correctness ({fEfffj) , Conciseness (fajjfi) , Clearness
(%) , Completeness (5¢%%) , Concreteness ( .
&) , Courtesy (#L%f) , Consideration ({Aif) ; 7F

AT, A ST RN A A 2 1) ) s 4
TEIRNLIT T, 18 A RAR I R SO i)y, DL IH
PRI RIS R F AL, AN 45 2E
PTG, (A HARR R TE S AR, T ELR 55 5
TEIE S BRI RS BRI A LR . RS BRI
oA, FHRA AR AE L ET o 2R A R 453K
ARFIPERLEAE Sk, IERE, —Bok™ . Har
ANFEsK LIS L (Nida) 385 %F 55 D RERLIE (the
theory of dynamic or functional equivalence) W55
YOBERIE, MIANRT 5 0E BB TR I L
%, HIHFRES /K (the target language receptors)
FHARE (the target language text) Z[]f%)5CFRMI%
KA Y T )5 524K (the original receptors) 5 53¢
(the original text) FYSCHR, RFHEICHRZBAEXF
BEFERE" . XIHASR I TS RIS, M IEw
FPFATES I R TS XIR, SEAT AR R A e A e
P UL E RO O R SE SO AT A
ke, IR, AIfdnER) TR XFR, BAERD
RGeSy [FNATEE S S Wi, SRR T2
SRR H T 45 S0 SCA Hh R A R 3 3R
20 (verb pattern) 5" .

EHWNR, 55 DEE B S SRR S
SN AR, AN T A R DU N7 A )
R, S XN s MRSr . XA
WS SUARAE BRI S2F EIF . AR
WAL TR XAE BB, ASCHIEHR I L 1R
S, BRI (GBSO Fa (OUR) R
LRI 5805, BRI A SE BT SCRISCIARAE
SRR IRAE

AR 8 o G R =y Tl =0 S
Xtk

LT 95 2 U DR 22 U I 38 SUB %2R, BT
AR TR 5 BTN A 5, Rl sk, RsN
7, BTSSR LR R 70 BRI
T s AR T 2 R AT 23 i L IR AE 1 |
Amsin) S, o —ii) 22 SCRGAR MY

(—) TAARIE
BOARARTE AR T4 E T T2 AP ) 5]
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JiE, BRI R A AR, R SR R
MFRRATIL R A, HORNE A 5 Bl 2 DI AE O,
AR TR 5 BE SR A SRS T IR LAE R, A
AT DG SR 1 L 7 55 S v AR AR T
AR Ik & o filan: group buy (I EAEIARLLHY) ,
online venture ({EZEFRWY) , off-contract buying (JE3
ML) , profit/loss statement ($5i25MK) , investment
returns (FX9E[M4R) , wholesale (Hlt/%) , market seg-
mentation (Ti3Z7500) o X LETR] S 1 HL R 55 TR
MAFATE S RAE, B SR SR Y S8
PE. IEEAVE, —BE” 50N, DUSEEE U SRR A
f&id

TAb, WHRREEE AR TR 2 E AALs”
HEEAZi%, it e-, online-, cyber-2F& iiHiiA,
Ul e-marketplace (HL, 7325 117Y4) , advertise online
(8] %) , cyber-banking (M 1447) ;5 ilid44iA]
B, AT TR T E Y A5 TAME TS OB R, AN
logistics network (¥ %%) , purchase order tracking
(MGLIT R FRERER ) 5 P BRI
JHTA], business-to-business ({MV[EIH) o LT 5
YOFENCRER I T 2 AR S, X [ IR 4552 bn
e “TRiSAE” B2, SRS E AT
8 % 9215 12 3)) (Plain English Movement) £ H 4%
AR

h T SEBRE SUE R SEALE , MERR B TR
FSHEFAREAYER LT ILE: 1) BUHEE—
ANATE TR 55 B PR L1 1 S, R e A <
VERTERG, B LB SR E B 2) A=)k
THIAAS IR SRR AT, W Ry 55 9 R H
B, BBk, #RA R AIERY, G
TEARIANE:, P LMEREE TR DO QK ) R 95
WHINCRO AR, RS I L b ia s 3) EE
BNESININN GRS 2 TR PR AT iD= AR s )
TR TR I, 2SR LA 24 e A )
7, BIWPRAF— B (consistency) , AWTEA Y
ERSCPREENCE, TS ERTREL.

(Z) E@iaiC

{02 x A = 22 a3 N T I N i 23 R €
AR Lo Flin. transmission 7£ H, T-24H R R
SR CRRRT, I ROR R AR, YR
SO BT, EFEFOR LT . PRS
BB E RN OB B L 7 75 45 9B S
AIESE, A MSECE T ARE B S9EF AL,

RIOVASG | R B8 7 o 8 B A 3] SO 25 07 W i 44
il1; customized software ( Bl %% 7& il 9%k 44:) , match ( Pt
fit), carbon paper forms ( & 5 4L =), automated
reports( H #3133 ) , browser-equipped phones (773 %
#RfHLTE) , database systems(BURERSE), 5%,

EHN, XX e 3E ] DU B A iR 3h A
XHEEHREFIE " PATRIPE, LASZBUE SUE B A4
ik, N, TR TR S IR BT A SR T
B DU A

(1) #5350 (Correspondence) : #ESTRIZLE
X0, FBIB (RIZEEH) AKX ;

(2) FA720 (Parallel) : &2 4544 XTI,
TR (RIZE5H) KK

(3) 5z (Confliction) : HE&IRJZ 454 XS
N, FERIEA (GRIZE5) & AR ;

(4) fERZL (Substitution) : MEZR)ZEE %S
B, FRRIEA (GRIZEHE) FHR A B,

Horp, BEATREIEROR, FeAR JF R 2 AZX)
7 WL THE SRR ST AR A TR AR AR AT AR ) — Bk
SAEZ R AR — B R EGE F R B R AR R — 3
P, BN cross-industry (#547\)) , operating systems
(BAEZRS) , customer care (% ' Ff4) , data collec-
tion (BUHEUNEE) , customers buying preference (%
WySE A %) , maximum value (H KA{H) , ineffec-
tive error messages (ORI R ) 55, FEATaUHEL
WRRERAR I, TETR )2 45 1) BIVRE A8 1) LI XoF 1o A i 2
T, TR IR A5 A —Sek, (HEIL
SEATHURR R I . WNTEE “shed crocodile tears” [
iSO RURZER , DUE “MEHS
FATUEFE “spring like mushrooms” . 7EHL TR 55
Beih, PATRIRLE AT UL, 4n: maverick purcha-
sing (MEALIASE) |, “maverick” -2 “unbranded
calf” , X HLIMjE 4 “unorthodox person, person who
dissents from the ideas, of an organized group” (Oxford
Advanced Dictionary) , X Ull: overhead ( H & &\l JT
), JREE “above one’s head” | XH$E “the cost
which a business has to deal with daily, e.g.rent, ads,
salaries, light, heating” , PhRFFEMH 24T —iAZL
MG, MBS “RNAET” FEEEE S “private
house” |, {H “/NIAEE” A2 “public house” ({EH
[El+5 saloon B bar, 7F32[E+E inn =¥ hospital ) , Hi,
TR 55 B TE T X R 1Y 8 3 AR D, AN customs
clearance (Vi 7% ) , freight consolidation ( %% ¥y B
iz) , seamless(ifif%[1%)) , market niche (T3 {3 #i) ,
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red tape (‘B AE3CE) , keeping customers in the loop
(BEIMEmIE) , 55, HHb, TR 5 IEE#E
T oo e, AT LIS Bl S B AR E
BT RRERE (pitfalls) o SRFEFITEEEBUEHITH)Z
AL, EXSUEIRIZAAE T, FIE TRZ, A
FTE F A B URAETR S ) iz %
PR AT IS i T B, BRI AUE h— 5
FLLEiR) 5 AR S, {ETE R P AN B . A
“dot-com start-ups” (H%MIZE/ N F]) , “white elephant”
(T LAY, Sehs L O oA B 5~
“clock watcher” (4§ FHELH AN H], EATE T PR
[E)RBNf ) , “brick-and-mortar store” (SZARJE, 5
PILERTIEAIXT I ), 545, MR I 2s BT I 1Y 3222
TR, R IE S TR TE
MIE S ) TR AR AR, e Rl
Tk, WAREER) . A7, R AT AR
AR T HapUE S Z MIE E R 2R

(=) &HA

T A B AN DL Y R A BT R, 4 4
marketplace (T}i3%) , website (%) ,bubble econo-
my (HIIRZSY) , digital globe (U7HiEK) , salespeople
(BN o fH WHYZi# IS e-, online, cyber F
HAtial i 5 OB Al . (B T4 7 electronic F e-
AT ANBE —REBIERL T, TR IRIRI
R EPE, LLOIBE SCfE B X S5 AL 3, .
electronic shopping mall &4 “M R G007 E
“HLF I LT AR E R M e Ok TR SO B
FHA KT R Y B R T BRI 1,
1l electronic  banking, e-banking, cyber banking,
online banking S5 FFIR[F—=FY), 5 “M B4R
17 o TEHR TR SIET, Mg ke Gl K
T DRI 55 U B nl

11 95 RS A 25 LR S SRR S S U
BRUFRE L, GHTAT, BESERRR, X SRR
BUEARFE S Y RA A HO R E . &R TR
S5 B G R B RE, RS R 2 )
MCHPERIEBCEE X 28 i) HA B 1 1 SR
TEFE PR, AR A A S5 A bR H P
XL T R S P RO AR, ) SOR L E
PPV, HARAEPERDS BN SCRHOBE M LN, B A
SREMSI P, X HPOER AN e SRR
AFER) RS20 BRI &, TR
FAEREHHA S, Sl SHERIHEVS AT RE(E HI9E

T RN RIS RIS, TEXFE T, JeiBin
XERERUREZY R, 52, JaBiai A SR~ 85
SC, DUR AR, fE— &R LR THRE.
it N7 R a1 R 17 (127 % o < B o D I RTINS
TSP A R R RBTT A M4 (deposit)
24> (bonus) , E4 (down payment) , {4 (com-
mission) , JE¥%4: (revolving fund) ZE%,

(M) IR

L 55 S b, 3 AR R S SRR 3R] Y 15 1O
RZ 4N, multi-protocol (£ 1pil) , inter-business
(/NTF[E]) , teleconference (JLFEL) |, retailer (&
B , coordination(#JMF), confidentiality ({£254) ,
microkernel (fi{N4%) , programmable (7] ZiFEH)) o
Hop, 1S RERVETAA EAGRORARIE R, EABA
REEAAIRG BCIA), fnilad “re” HA3E Y resell (%%32) ,
recall (A1) 5 J#d “ex” HiEH export (HIH) ,
exchange (HMI.) 2. 7EHL T 3 55 9 0 Hh d i )
T e- (H7°) ,online (fEZk), cyber- (R %%),
hyper- (#) , tele- (GILFE) , -ity (MEFT) 5%,

TXLETRAREL T D 4R 0 R 45 e R R T
YL, HA HMRRTE S AR, A7 2L YR AR I B
BSOS YT, AR ERR M R R R R A
WRH RGN, [FIE SCEA R, )2 IR
RRETT, XN — T TR 25 0 A ) SCHR L AR
SEMEG, eI SRR, BEE 7EAR
WA G, ST LIS B . Sefdtr (M #R
FAdZ ), JEa s (R R SCGHAT IR RS
TR —AN 583 i) Lo T3 P AT IS 28 5
PRy R B T o, AP T inia e, Rt
AT IR TR o e B 0 A B 1Y . A L T 55 i)
ICHRTE Ry, XA I B 11 55 i
WL, SRS SUE B SRR A S B

(E) HB&H

HI 7 55 58 G BOR B L, ANITTERTEARUT Bk
PERRCE, WIS RN TR A, RTRN
TR EF A ISR, Ul: CRM (Customer Relationship
Management, %' Z 5 H) , EOS (Electronic Ordering
System, ML 11185 %) , FTAM (Fle Transfer Access
and Management, SCIHEHFAICSE L) , IRM (Infor-
mation Resource Management, {58 RIFATE) o XL
WIS . T, B TSR L R,
TEFLF RIS R R B AR Z BB i im] . 45 W Tml)
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MR I =M 5k 1) BB 4gmg, W Bk
CRM, EOS, FTAM 4%§; 2) ¥ R 4%, W Rd
(road, %), BK(bank, £817) , ft.(foot, Po~}) %5,
3) BHEI4ams, U0 apps (applications, 7 HIHAT) ,
ID (identity, Efffy) , ad (advertisement, | 4%) %,
4) FE4ams, 4 B2B (business to business, A%}
k) o

XA W TR R R, fRVE ] T, R,
TR, PR TROR, 1R G bR A
MG TRIARHEAL I, 7R T SE SR i 5t 2%
RS S o B 128 3k S 1) ) 7 S 7 BE W AR SRR
FRH ORI ER I, B 7RG R LASh, HoR XA A
R s AR iRl AR SO R EE e . EAh, HF R S5 BE
HORHEAl L ARTE (18] i b AR, ik L ia] Af
PASR IR 2008 SUE BRI, RIS aliE SUE R
AR S i

(73) —RASXAK

Z SO AR EAESE P BRA A S X, %4
A DR IR IR 250 SR RE LS 9EA T B, SE B
SUE B X 45 4% 3o il n: “industry ™ fiz H) R
“Bhey R oiET Rk ISR BEAGE I s R B
B, HEXAh “HALME5587 , At
S e, VR Tk o e SR
Mo UHALRIRANE S, #ghrh Tk, #lhn.
tourist industry Jii i i, insurance industry {3 [,
farm industry 4%\, entertainment industry 43 4k b,
B R 2 7 MRIRG R, £
I SCHRALTRE B, BHIPRIN 5 22 40T D i v 22 SR
FEEEE T I ERA S X, AR H B, %
TR AL 1 8 AR B i (vacillation )
MRV, FEARAETE N R S 24 H
ETEHEBCRESE AR L, BNl # 25
WS TRESC, NI S, AIME LR 2 U4
Ho FHELL “share” “floating” A TiH]

5] 1  We are prepared to share the expenses with
you.

B3 RATE SR 2]

“share” HIfEZhiA], BEUE “4H7

52 The company was formed with 2000 shares.

X AT A

“share” FIfE#40A], EHEZE KT o

MEAA S A RERIE' Y, BT RIS R
FEh AL 2 L7 R,

5] 3 1t is not surprising, then, that the world
saw a return to a floating exchange rate system.
Central banks were no longer required to support their
own currencies.

B BRI F ., 54 UKL i
FRARNAT T o 45 E PR ARAT Wl O AE RS A T
I 7ot

B4  Floating policy is of great importance for
export trade; it is, in fact, a convenient method of
insuring goods where a number of similar export
transactions are intended, e. g. where the insured
has to supply an overseas importer under an exclusive
sales agreement or maintains sales representatives or
subsidiary companies abroad.

B AR RS EREE, Bk
SE ST IRIS P A — R ER AN, RS S T A
[ E] HE A — 2RI, i, SRR T R
P G A A 1] (= 0 i 2 17 5%, B7E [ Ah
FAL TR, o sr st iz

il 3 Ffgl 4 v, e “floating” & L 58 4 A
[[], %] 3 H “floating exchange rate” 4§ “V%zfil
R, R A WEEsh, gy e ril AR
i) s fil 4 “floating policy” FEE “HifpH” |
TR LR R ZHOIR BT 18 B — P e P I PR G FEIE

WIASKIE, 1) A AS R I T AL SR e, —
HELE, 2 NI Bt —FEfrme,
Mounin i BIERUE XA RE: a, b, ¢, d-- =
A, B, C, D--a’, b’, ¢’, d’---=A, B, C, D---
Fh: a, b, c, der=a’, b7, ¢, d- ) HH
SOFRmEE, WIIRHAER, ESASEARERN,
BERAATEIEZ S i, IEAN Katharina Reiss 4 i :
“Language is ( among other factors) a temporal
phenomenon and thus subject to the conditions of
time. This also applies to language in written texts and
therefore to these texts themselves, a factor which is

significant for translating. 7"’

T 5 AL AT B SR 2 S BT Bh A A
i, e gt TiEs KBNS . Fe,
A —FE S AR B RICE T THEASM AR, 7Ed
TS SRR, B S AR S P R A
SR HOR, B RAEE SO R — & JE,
e S BRI A BT ia) U T . F R 4
B 2 G SHAR A5 . P 9
RIZAT6 1100 4R 24 SOB RN ER Uk T 4f 915
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AEDIAE, T SR A R R A TSR R SR AN W R,
JEEE TR R TG Z A AR N . B H B,
FA T AR I — B AR 1 g s 25 PE A AU
NI SC, AN LB S A Y 1] L
WA ) i B g P s3] S, A AR A B 52
BUTE S B Xt etL o

= BFRSEIER) )2 LG R
POE e T

HI TR ma AT R, Ry g st ) 2R T B AE
SR SFAL B AAT AR A A7 1) 44 1) A 08 A A5 ) hy
il T A AR AT 25 A e, X
AL P A TC RN, SEBSCIARAE EAY S A5
f&id .

5] 5 One of the e-business processes includes
buying and selling over the Internet.

X BT kAR R il R R T
gger

PATEEA AT 4406 Bhinl, B . RilE . A
N R TIICIINE L N S N [ R e s )
SUAAE BB RERS . TR . TR Sekk

5] 5 1, buying and selling J& 3 47 45 #4, e-
business processes J&:2& ULV 17 45 14 1Y 44 1) JiL i, HL
TS5 B TE 4 T R AR A R IR R B X (the
expanded noun pre-modifiers, fijFK ENP) , ENP ]
IR RO AT 5 454 TR S5 i T L AUA
SCAMSUEAENT, DR 2R 5 2], A (R 2
— R E 4Rk, ENP M T,

(—) #REi#E#H (Grading)

FRHT— ARBTG5 — A4, B2
IR FR

5] 6 interferon spray concentration processing

BX TR (W) WiZy (1) we4in (/)
JJIJI‘Y%‘“”M

56 H1, “interferon” f&1fi “spray” , “interferon”
i “spray” WAMEG BT “ concentration” | “inter-
feron” “spray” F “concentration” =-~1F)G BB
“processing”

51 7 Haystack’s site provided detailed product

submission guidelines.

X THRHEM SRR 5T Sy R

oooooo

S
57 Hr, “product” f&4ffi ““submission” , “product”
1 “submission” B “guidelines”

(=) =8#AA&5 (Meaning Section Combing)

U AR R — 3 Bt (meaningful segment ),
FA~ ENP B LR R Begak,
58 computer

programming teaching device

manual

FEX AV GE (F) #ERE (1)
q’i ﬂﬂ_7171276

58 o, HE—A 2 X BX “computer program-
ming” , #F"A4> “teaching device” , Wi~ X Bt
AEFBM “manual”

A9 TR

519 A good place to start is establishing your
customer interactions and internal business management
process.

BEX —NFRE R RENIARIE Pk AL
PRS2 Y I

(=) F47HEI5C (Paralleling)

& O IR F T B R AR ST R, & BB
i i T ) O], A

5110  3-feet glass manhole door

B3 BN AL

A, PR “3-feet” “glass” “manhole” 4%
H & fisiE “door”

il 11 [ 2

%] 11

and invoices that are acceptable to tax and accounting

Business Customer will require records

authorities.

B R SRS 3 TV RIS B3R 1A Y
Wy B A B0,

M ERDUAEF- 0] DA 2518 o139 95 951
TESC AR A5 B A% 38 J7 TR B R AR A Ak
(Nominalization) , 44Tl fefie) 324512 fdi I g
IREIEECIRAS Y R 44 1) 50 44 1R T T R R R E
Bliin), A4 R - H TR 45 R A SO Y A
SREFVIMG o (44 A4k T LR 2405 2 A 1 A7
RERIAHE AR Ak diok 1, R ]
A DM E BT, FPaTem 55 ehrhif s &
KRBT, 5ob, B 44 1A A #R 2 gl ] ) 44 6]
b, AT Shin 44 Rl o] DAE S S g |
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A HAL BEERR, MRER AR
R T,

R 1 A4 R R, ARl T
TR 95 ST SRR B A% 138 ) THT A HH R

%12 If you wish to build a website, one early
task is to decide the purpose of the site.

X e RARAEL—AAE, BV ME
G5t W A H YO,

8) 13 Supposing yours becomes an e-business,

you transform your relationship with your customers.

B AR B F I, RS
KR T,

51 14  On condition that we have described the

business, should we discuss target market next?

B LHABREZE, FEANZIHE
VAL R

B 15 Assuming that you cut your price to match
national catalog levels, you are chopping out margins
on sales you’d probably get anyway.

BR RS0 R 8 AR,
VRS2 VR T REAS S 0 4 B A 7

5116  Unless otherwise stated or agreed upon all
prices are net without commission.

EX B BAHUE RSO, BT
AR B A e,

5117 We will send you an order for 5, 000
metric tons provided/providing that you can ship in
May.

B B iRTTREAE S AN, AT ITIA
5 0003 m )

5] 18 As long as you can reduce your limit by
5% , we could probably come to business.

EX RZARITREILIEBRFEAR 5% , A THA
AT 2 R

5119  In case there are any other provisions to
the contrary herein, insurance coverage and limits
shall be subject to approval of the parties.

Y e RA AR LE, (R
FIBEAE BRI A A5 R 45 7 ) Al 7

EHAREERE, BTRsailTd, Arfidf
Bevds 2], R A )

5120  You could benefit from higher sale with a
little concession of a 2% reduction.

B REMBEGLES, HOTRIER 2% . i

ARE—RELH Y,
21

in this condition to our customers but might accept the

We cannot possibly deliver the merchandise

lot at a reduction of 20% on the contract price.

FEX WA TRER X R B S B %, (H
o AR IR AT I 20% | HLVF AT LIz ™

Hi BRI, H R 45 S SR D T Y 2 2 R
SEHREE H EiE DT (Coherence) | ik EHYH
Wi (Clarity) 53k (Fluency) , %17 SCHGIE,
RERIBIE B EMREE . R 5 SR R A
EAL A H AL, XS, %A —F
PR ANRIATER T2, TR g ARAL, TR
SRS . BSURRIRT S i6 8. RE AR R IR
BT SAEF B TE R R A R AR RAE . X 2e RS
iERh, KBS, mH R RE S AU
FEALSL (Courtesy) , [RIIFFTCHEAL, EH# T4, X
SERF S X MRS PP A 7C SR 40254k
BATANE . B @S ntE, JF B oy NF R
G VSR s DPN (NS Ci L S
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EFIH, BTRSIEW ML ERERT,
1 L7 55 e 1 () 3l TR 7RIS 5 3R AV
ZARFZAL, X TR 55 050 A W B R
FEIEF RN, RiG s HEEA IR A fe i)
Sk (faithfulness) | HiiE 4% (idiomaticness) #l—
Pt (consistency) . “HSE” JERARIFE SO G
BAESCRE BRI ECR, “HE” B8R
PS5 AT A B 5 R R R s S e, 30
SEFRTEH 11 55 DR R AR v R T 1145 . A
&L RIBFELEATATRHRE B L R —3, A Air
[ — S B ARTE M S ARk 2 . BT Bk, 15
AR 4518 . Nida 1 Larson 42 H A9 4% A #5 20 H 5
FR R, TS A B AR RS SRR
PIJTI . SEE R AR, IRIERZ S — 7 T
W RIZ SR G BRI S PR R 2, I —
J5 T B K U BAG R A PRIBRIZEE W, XA
OB, e B S B B E g e
RS BEINN, SR MR T ER RS
Yiif Bl S R A 5T R A R SCAR R
RIRHPE, DUSOOT B 1 45 i B SCAS i b
W
(FH#E55 52 1)
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