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A Contrastive Move Analysis Between Chinese and
English Recruitment Advertisements
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Abstract; Based on Chinese and English recruitment advertisements from banking websites, this paper
makes a contrastive move analysis between Chinese and English recruitment advertisements with the
help of corpus tools. The findings are as follows. First, both Chinese and English recruitment
advertisements have obligatory and optional moves, but moves in Chinese recruitment advertisements
are relatively completed. Second, English recruitment advertisements attach equal importance to
quality requirement and employee training while Chinese recruitment advertisements focuse more on the
requirement part. Third, both Chinese and English recruitment advertisementsuse personal pronouns,

especially second personal pronouns, to bridge the gap between the employer and employees.
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Fig.1 Theoretical framework of genre analysis

in business discourse

—. W5l

ARSCUAE SN2 44T 2015 AR FR ST
B, W E R AERARAE, R I IR PR
B 1) RRESCHRIE T R A e 7 R A
TEZESET 2) WSESCHRIS & 5 AR S A i E
TR ETAAEESR?

AT R R ATl H SCHITE SCHR I 5 4% 10
e, AEWAERVE. Hob, poaieatt 14 179
T, JSGERIGTS 487 7o ABFITIERRY K
SMRAT, Bk B E S 2015 457 H 22 B kA
(1 (2015 4RO i 57 500 SR AT Y ) o REHE LS
500 5 FHAMRAT, RN I LEARAT A A HHES AL
WX SER , IS i 1 A B AU C B i 2 T
K, PIGEFE HA—E R

ATCRE 1 Se i s ESP 2 0P B AL R, A4



553 1 P, FEe RSSCIRIS) T R T A E A B 243

BARE T H R, 456 A SO IR 52 PR
oL, R haeiERE LA . HRK, Raitss
TR B T B SR, Rl H A 0 3 25 AT 2 i
H, TR . 25, FHERETLA, 4
TSR RRACTR A IO, XHHES) 5 115
TR T

=. @RHe

ARATGr R PAERSY S % F SIS 4
AR S f AT 0 b, AR FBR S
SCIRWE T SRR BRI BAR Z AL, FF 35 1
SHMEED ETEF R, DR RETSCER I AT

)L,
(—) HEXBEEHIES

i N TCRRTE P e O 4R A7l 2015 4R e S
FEPEFRIS 4, ASSCEETHR AP e ST i iR
BE, Wk PR,

N1 PR, POCRETEINE 9 MEL . I
e, SRR, kTR RIS BIBTEOK
FREOR . AA SR AR B RS 5L
b H A RIPER) (to inform) |, 15 HAT3AYAC
P H A SE R itk By (to persuade) o JSCHRIE ™
IHTAEL, BUPIRTTEOR AR B X
Ho Horb, S HEATEIN AP H BN, HAR
A RS RR H BRI

F1 HEIBEEESEN

Tab.1 Rhetorical moves in Chinese and English

recruitment advertisements

TSGR ESE[)

BRI s mE IR

SR Wi/ % BB % %
PR 10/10 100 10/10 100
S AR 8/10 80 6/10 60
B 9/10 90 5/10 50
TSR sR 4/10 40 — —
W R R 10/10 100 10/10 100
AA 3/10 30 7/10 70
MEEL 8/10 80 — —
S HTE 4/10 40 7/10 70
FITE R 10/10 100 10/10 100

MR 1 g ol LUE e esci )
Hrp, PRALARAT. URBER RN R AR AR A R
100% , Wik, fEHRATIEIELH, Al
AAE P SCRE B b e B AR R A, Bl
80% 1 60% . {H )2, ATE ik By op 9 SCHR e
B NGB AR IR E] 100% , H SCRI X 5
H90% , FESCMIAHXF AR K 50% o JE a6 2
el , BRI SCHR I Bk D IR ST EOR R
FAERXWAEL . WA, o) S EAA
BIRMS A AT 2R ARK, 285 B 40%
F130% .

HRAR DA B, IF4s & BARIERE, 430
BB oS SCHR I 5 AR IR SRR RS, DA S
P SRR R B

1. MFRA

HAE, TEEHA SRR U B A
BRI RIS AR A 1. LRI
BB E IR AR, RUTER; 7edh R pth
TR, N RS R RS . R T
BRI — e kiH L, RIS IE 5 5 R
P E B AR BUE BT A E0R . 1eoh, &%
WAL TR, L 5 I 1A 4
Mol A o Fairclough' " i i, TR HER AR 22 56
AWMIEE. EEAREIEE S0, WAL, B
SIHURb TSP . FIRTRIPEN B ShRE . TR S
X —IRERRAE “ ANPRIAE” o WU EOR MOy 1
AL T I CANLAE AR IS TR 28 B3I, e
T A R EOR BRI B, R ]

Bl HEE N EAT 4 H i K i e S e A5 il
LRI (%) R LL B PIY 2016 4F e Bk
A=, REfEAE 2016 4F 7 A 31 HATHO, kBT
FE ZA AT AR B UE . B E A2 A HE . (P
FEBHRAT)

5] 2 Whatever your academic background and
experience, you’ll need to show a genuine interest in
the financial markets. (Bank of America)
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SRR . (FPERT)

1 3 i A 4 P EE AR AT B U R AR SR 5
F5 R, SEREUE WA RIS . B g5 B
MAEZTTHRA T i ERAT. SRR, dh
B ERATI L T RIFRI B4R

=, PRESCHES R AL G IR AT
RIKF] 100% , X ARBLH S AR S8 B
feo LME, PN SOLE 2l A B AR AL
BRI S, R ARACEEEIE M, L, X
R 3 T e P 38 R U 5 T B o7, R A
SER TP AR, AR AT A SR H
RPN A IR, I AT
PRSI TR S, XLl s R AT 2T R LT R4
RS, HLheV AEAege fiag, iy BACHY b oL 2 7
HARGHIRBL.

2' Zzlﬂaﬁ

HYG, SOSCRET AR, SR b
HTEORIX—1H20 . RJEND, SESCHRIE S 2
MBS (AL A %, >R “your opportunities” B,
“what you can expect” 55773, 5 I AT T A
SN, BTRXFERIRURZ A SR fE
BB R, AR SCR R A A B gRif 20w,
Fhil.

5] 4 You could work on major international
change programs or the delivery of next-generation
solutions and play a vital part in building and
maintaining the technology which allows us to retain
our competitive edge. ( The Royal Bank of Scotland)
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S E AR TR, EEECR NI ETTE,

B, ORI A B RTE A R )
B 30% , A SCHRES A, IR AL R B
WAH T0% , FEREEL R 33X 0 A 30 B SO I )™
MR R HRE A KBS L, 1 P SO B AL A Al

R, XESRERFE R FORIBUED , FEA ST
BIAA B FRALH . X — B AT LA “ ATy 2257
(power distance) " ff MR, SEE LA
RS, ERANFEE; M, HERER)
WES R SCA, SFRIGY AR, AU BT b T A
PN EHES RS TP

(Z) SEMESHARRIFAER

M S EE AL TEAE, 2R ER
i, ASCEEMIS AP TR SRR, Uk
HSESCHRIS ) S ATE P LB R . i TS HATEE
T RMEEL, ASOK FE X iR 4 0
HSCHRIE 5 F0 7 RS 9SG E TR SE . FITERE
PETH, At 1 SesURig & AR Y
oL, 13HER2 Ak 3. ZPrAGEIT 4R PR i) 2
FET ke B: AS R ABRAE 7R T8 0] S A [+
MBI, AR AT, fek
WIS AU o AFRSE R T B R
UL YN HE ST I A AR NIk
AN T 2 5 A2 B H B9 R SEBE, 77 AR A TR B9
B

2 AR SRAEAERGT
Tab.2 Personal pronouns in Chinese

recruitment advertisements

I I I T

B AU o me mH A%
2 R 8 4.819 3 4 100
5 & 4 2.409 6 3 75
52 7 1 0.602 4 1 25
58 ¥ 1 0.602 4 1 25

*3 HXBErERAEABEREIT
Tab.3 Personal pronouns in English

recruitment advertisements

L BRI HE R
E N e e BE SH/%

1 You 22 4.761 9 7 100
5 Your 11 7.5342 3 43
7 We 9 6.164 3 4 57
17 Our 4 2.7397 4 57

XS TR 2 TN 3 B, SRS
HEER ARSI, k25 A A s H
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o o, HSCHREE) RS T ANRR AR, Lk
JESCHRES A AR T ANRR “you”™ [ IS ARAR L
BE, HRE AR 100% . XEERM, EAR
Vet b, PP SCHES ) i B ta T 6028 — AR,
PRI RS 15 1 T, o o 00 8 7 A 1 R A
g, PLRFIERER

Bl5  deferb E TR —EARR, WIAER
FewiAs (P ETTRIERAT)

Bl6  WARMRIA R, BRI, WRIRE
WA, AEPRE, ARV AR ERAT R, ok
B IENRA 217, RAEGREENIES! Q1
G, Bk, BEMRAE, SRk (RAERTT)

5 7 Whether you join us in advisory or coverage,
you’ 1l have the ideal platform to develop successful
international career. (HSBC Holdings)

Bs i AR” 3T kAR AFRACIE, R
NN NI E BT W —sry, BN T 50
[ AYREES, SRERS S BV e AL . fi 6
RAEER AR — AR “R”, S 7 5RIE R
WS, ORI = A3 sz BISNME R KB T
X — ARG A AR 2 T AREF S AT, (A8
B IR RIS A o B 7 P RRER AT T 56—
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ZIE I b b PR ] . RE TR B H AOAE T 48 AU
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