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Abstract: The paper delves into the under-explored domain of competitive and non-cooperative business
texts within rhetoric and conflict discourse studies by a detailed case study of the short-selling report on
Luckin Coffee, penned by Muddy Waters Research. After text analysis, this study attempts to depict the
primary features and linguistic conventions of non-cooperative business rhetoric in the contemporary
commercial landscape. Research findings suggest that constrained by social and cultural traditions and
legal regulations, non-cooperative text often adopts a multi-faceted attack strategy, incorporating direct
and indirect tactics, and that it takes full advantage of the synergy effects of ethos, logos, and pathos to
stimulate stakeholders’ identification by sympathy, antithesis, and inaccuracy within the range of
rationality, thus achieving its persuasive goals. The study underscores the strategic value of non-

cooperative rhetoric for legitimate enterprises to win in the modern marketplace.
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511 Its labor-light store model is only suitable
for making “Generation 1.0 tea drinks that have been
in the market for more than a decade, while leading
fresh tea players have pioneered “ Generation 3.0”
products five years ago.

(2) SRRl A EA U0 i) SCRY )3
BEPAE . B A EEIRR A E IR

51 2 Number of items per store per day inflated

by 69% in 2019 3Q and 88% in 2019 4Q, supported by

11 260 hours of store traffic video
(3) H—F%3hina. £,
Bl ATER TAES .
513 When we double check the foot traffic

count and the videos recorded, we discard an entire

2Lk E Tanl N

day’ s data if the video surveillance is missing more
than 10 minutes of footage. Our success ratio was only
54%, and thus all the data presented for the successful
ones are of 100% integrity.
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51 4 If a delivery order is picked up by delivery
personnel, we count the number of Luckin paper bags
picked up by the delivery personnel, knowing that each
personnel can pick up more than one order at a time
(one order could comprise more than one bag as well,
so we might overcount the number of orders).
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51 5 This method cannot be used if Luckin in-
tentionally jumps and skips numbers during the day to
purposely distort the tracking results. Here is an evi-
dence of its notice to store managers to watch out for
jumping pick-up numbers on Nov 23rd 2019.
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51 6  Taking one step back, we give the com-
pany some credit for achieving economies of scale
through sending free coffees and bringing down the
costs at 2019 2Q reported numbers, the store level loss
is still as high as 24.7%.
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517 Anyone who wants this information can re-
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quire the VAT records through Luckin’ s APP after
purchase. Since there are 8 internal surveillance came-
ras in each of Luckin’s stores covering it with no blind
angle (Link), investors/auditors can ask the Company
to provide surveillance videos and sample them ran-
domly to check against reported order numbers.
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51 8 Luckin knows exactly what investors are
looking for, how to position itself as a growth stock
with a fantastic story, and what key metrics to manipu-
late to maximize investor confidence.
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519 Luckin’s management in total cashed out
almost half of their stakes through stock pledge and left
rest investors with significant risk of stock collapse.

51 10 As comparison, Lenovo, Warburg Pincus
and Hertz made USD 1.84 billion (cash out & remai-
ning shareholding) vs. USD 485 million original in-
vestment, thus have seen 380% return.
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511 Luckin’ s independent board memeber,
Sean Shao, is/was on the board of some very questio-
nable Chinese companies listed in the US that have in-
curred significant losses on their public investors.
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51 12 Don’t forget Chairman Lu cashed out ano-
ther USD 434 million (HKD 3.4 billion) at infinite net
return due to his close-to zero holding cost.
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{5113 Charles Zhengyao Lu and the same group
of closely-connected private equity investors walked
away with USD 1.6 billion from CAR (699 HK) while
minority shareholders took Aeavy losses.
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ders to meet free shipping requirement.
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fee company.
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L. o A B P R R R A

RGO H T R HA Tl v A AR
FNCANRA, BEAGHEYAR, RIEA L XL
LR R S RS RPERT, Z4RH7E Ll
W i 45 1 BB 7 D, ARBE TR S s, 4% AR
JO7 S ST AR, A T el R o £ P A M T DR
JITBR, 2 1R A BCD BB, T A

R BEMESRAERTEE6]

Tab.1 Examples of aggressive and derogative words

TIE2E R

i3]

1) 4 I

fraud, fundamentally broken business, business model flaw, no differentiation,

high compliance risk, another potential problem, not enough demand, mission impossible

SN

biased, poorly/much worse positioned, structurally not competitive, inherently disadvantaged,

not Luckin branded, inferior, very limited, exactly the opposite

i & Zhial iRl 2R fabricate, reduce labor costs and barisEa trgir}ing toa mipimum level, works against
1ts customers’ existing perception
2. ZRBIALES F B BRERIE ( 3) I H : Luckin’s dream “to be part of

BEXSANTRI AR G, e i SR R 4% i o itk
s X, EX FEEBGEX SR, G ZAF
T AR T B LA I s <, 28R

(1) SRR T2 0R) B SCo e 1) i)
L5815 . Luckin chooses to completely go a dif-
ferent direction, and focuses on the coffee functional
demand that happens to be only a niche market in
China. ( choose 71 % 3¢ 1 E WAL, completely
F1 only F/RFERE, happens to A A9 B M. )

(2) F#LNESE#ES . Luckin’s attempt to de-
crease discount level (i.e. raise effective price) and in-
crease same store sales at the same time is mission im-
possible. ( mission impossible +& Wi J7' 5¢ 1Y 22 51
%, FTEMAL SR AT RE . )

everyone’s everyday life, starting with coffee” is un-
likely to come true, as it lacks core competence in non-
coffee products as well. ( ZAHIRZIEAF M, 0] g
)

(4) fifi:

company management likely thought about the possi-

However, here is the clever part:

bility that more and more investors and data firms were
starting to track their order numbers themselves as part
of the due diligence process, so “jumping orders” is a
simple way to mislead investors. ( clever part B& B 22
At A R TR NI, B8 S Rt it . )

(5) ¥ JE&HE: It has been “public secret” that
Baiyin Wang and Charles Zhengyao Lu maintain a

very close personal relationship ( public 5 secret A%
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FEREBCIABC g5 em i,
/_J/Flo

3. ERAHITE = RGN

B 1 BS e, R ie R B 2461
TS RSO T, TR — A B AL
b AR A5 L 1w R S AR . REME
FETBOA Wl mEma . Bar . RN fEARSE.
n: smoking gun A< XA IEFE B AU, TR EIT
WL T ETM, WigERUEal; red flag A& LA
U, — M HRE N . PRI, X B A Bl
~Mets . BT,

f5) 14  The echoing patterns of CAR (699 HK)

resonate when looking at Luckin’s recent share price

7\ i 5 NS

performance.

5115  Given that “golden triangle” cashed out
USD 1.1 billion from CAR (699 HK), what will hap-
pen to Luckin is self-explanatory.

{5116  As Charles Zhengyao Lu and other pre-
IPO investors walked away with USD 1.6 billion (not
to mention USD 0.7 billion worth of remaining shares),

public investors were left holding the bag.
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Fig. 2 Construction of a multi-dimensional rhetorical attack network
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