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Impact of Digital Economy on Corporate Reputation
under Media Attention

—Impact Mechanism Based on Green Innovation

SONG Xin, LIU Kaiping
( Business School, University of Shanghai for Science and Technology, Shanghai 200093, China )

Abstract: The evolution of the digital economy is of transformative significance for enhancing a nation’s
comprehensive strength and its global competitiveness. In the digital age, scholars need to study the
potential of the digital economy under media attention, examining its role in promoting corporate
reputation and improving business competitiveness driven by its underlying mechanisms and merits. This
study selects companies listed on the Chinese A-share market as its research sample, investigating the
mechanisms by which the digital economy influences corporate reputation under media attention. The
findings indicate that the digital economy, catalyzed by media attention, contributes to enhancing
corporate reputation, and establishes a pathway via green innovation within the framework of the “dual
carbon” strategy. Furthermore, it is found that the role of the digital economy in enhancing corporate

reputation under media attention is more pronounced for state-owned and heavily polluting enterprises.
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This research sheds light on the microeconomic effects of digital economy development, offering new

paths for businesses to bolster their reputation against the backdrop of a thriving digital economy.

Keywords: digital economy; corporate reputation; media attention; green innovation
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Tab.1 Indicators of digital economic development level
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Tab.3 Main regression results under online media attention
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Tab.4 Main regression results under print media attention
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Tab.5 Robustness test: exogenous policy shock analysis
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Tab.6 Robustness test: regression analysis based on the

2SLS instrumental variable approach
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Tab.7 Heterogeneity analysis under online media attention: ownership structure
A Al AEEA AR
AR ) @ 3 4 () 6 9 ®)
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Tab.8 Heterogeneity analysis under print media attention: ownership structure
A Al AEEA Al
A O] 2 3) “) (5) (6) @) (®)
CR In_Grelnvig CR CR CR In_Grelnvig CR CR
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Tab.9 Heterogeneity analysis under online media attention: pollution level

H{5 G FEETTGA
At ) @ 3) “ ® (6) 0 ®)
CR In_Grelnvig CR CR CR In_Grelnvig CR CR
3.565%** 1.448%** 3.391%** 1.187*** 0.060 1.182%**
DEXIn_netmedia
(0.445) (0.241) (0.436) (0.196) (0.115) (0.197)
1.288*** 1.559%** 1.100%** 0.440%** 0.336** 0.415%**
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Tab. 10 Heterogeneity analysis under print media attention: pollution level
FIT YAl EFEITYA
A 1) (2 3) “) (5) (6) @) (3)
CR In_Grelnvig CR CR CR In_Grelnvig CR CR
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